
 

Where this Category Fits - Furniture and Ergonomics 
 

Furniture and ergonomics sit at the heart of the modern workplace. While many categories support how people 
work, this one supports where they work. It shapes the physical environment, influences comfort and productivity, 
and underpins almost every other workplace activity. Because of this, furniture and ergonomics connect naturally 
with a wide range of products that dealers already supply. 

 

A core part of workplace wellbeing  

This category plays a central role in workplace wellbeing. Ergonomic seating, adjustable desks and supportive 
accessories help reduce strain, improve posture and create healthier working environments. As organisations 
place greater emphasis on wellbeing, hybrid working and staff retention, these products have become an 
essential part of how customers look after their people. 

 

Supporting the needs of different spaces 

Furniture and ergonomics also support the practical needs of different spaces. Offices, meeting rooms, breakout 
areas, reception spaces, classrooms, healthcare settings and shared workspaces all rely on well designed 
furniture to function effectively. This makes the category relevant across multiple sectors and closely linked to 
other workplace essentials. 

 

How this category connects to others 

 Furniture and ergonomics align naturally with categories such as: 

• ergonomic accessories 
• technology and peripherals 
• workspace essentials 
• storage and organisation 
• facilities and cleaning products 
• meeting room supplies 

 
These connections help dealers offer a more complete workplace solution. When customers update or redesign 
their spaces, they often need products from several categories at once. Understanding how furniture and 
ergonomics fit within the wider workplace helps dealers support customers more effectively and identify 
opportunities to add value. 

 

Where dealers can add value in this category  

Furniture and ergonomics give dealers opportunities to: 

• help customers think through how their people use different spaces 
• guide decisions that improve comfort, wellbeing and productivity 

 
 



 

• spot gaps or outdated setups that customers may not notice 
• support hybrid working with flexible, adaptable solutions 
• bring together products from multiple categories into a joined up workspace plan 

 
These are areas where customers often welcome guidance because they may not have in house expertise. 

 

Actionable takeaways for dealers 

• Look for changes in how customers use their space, not just what they buy 
• Ask simple questions about comfort, layout and day to day use 
• Connect furniture conversations to wellbeing, hybrid working and productivity 
• Use visuals, samples and manufacturer tools to bring ideas to life 
• Think in terms of spaces, not single products 
• Link furniture and ergonomics to other categories you already supply 
 

Key takeaway 

Furniture and ergonomics form a core part of the workplace environment and link closely with many other 
categories dealers already supply. By understanding how these products support wellbeing, productivity and 
different types of spaces, dealers can offer more joined up solutions and strengthen their role as trusted 
workplace partners. 

 

 


