
 

Why this Category Matters to Workplaces - Breakroom  
 
 
Breakroom may seem like a simple category on the surface, but it plays a surprisingly influential role in how people feel at 
work. Refreshments, shared spaces, and small comfort items shape everyday experience in ways that are easy to 
overlook but impossible to ignore when they’re missing. This category matters because it supports wellbeing, connection, 
productivity, and workplace culture - all through practical, low-effort essentials that organisations rely on every day. 
Breakroom products help create environments where people feel valued and supported. They encourage people to 
pause, recharge, and interact with colleagues, which strengthens team relationships and contributes to a more positive 
working atmosphere. These items also help workplaces run smoothly by keeping shared spaces organised, hygienic, and 
ready for use. 
For dealers, this category matters because it represents a consistent, replenishment-driven opportunity that fits naturally 
alongside cleaning, facilities, and everyday consumables. It allows dealers to support customers in a more holistic way, 
helping them create workplaces that feel welcoming, functional, and people centred. 
 
 
Why organisations value this category 
 
Breakroom products support several important workplace priorities: 

• supporting staff wellbeing and comfort 
• encouraging hydration and healthy routines 
• creating spaces that feel welcoming and inclusive 
• enabling informal interactions and team connection 
• helping people take meaningful breaks that support productivity 
• maintaining clean, organised shared areas 
• supporting hybrid and home workers with simple refreshment essentials 
• reinforcing a positive workplace culture through small, thoughtful touches 

These benefits are universal across sectors, which is why organisations consistently invest in this category. 
 
 
The shift from perk to expectation 
 
In many workplaces, breakroom provision has moved from being a nice-to-have to something people actively expect. 
Employees increasingly look for environments that support comfort, connection, and wellbeing. Simple items like 
refreshments, hydration options, and clean shared spaces contribute to how people judge the quality of their workplace 
experience. 
This shift matters because it influences: 

• how welcome and supported people feel 
• how organisations compete for talent 
• how teams interact and collaborate 
• how people perceive their employer's values 

Breakroom products are small, but they send a clear message about how an organisation treats its people. 
 
 
The impact on wellbeing and productivity 
 
Regular breaks, hydration, and small moments of comfort have a measurable impact on how people work. Breakroom 
products support these everyday behaviours by making it easy for people to pause, reset, and return to tasks with more 
focus. 
 
 
 



 

This category supports: 
 

• better concentration through hydration 
• reduced fatigue and burnout 
• healthier break habits 
• improved morale and team connection 
• smoother daily routines 

These benefits apply across all working environments, including home working, where simple refreshment items help 
people maintain structure and wellbeing throughout the day. 
 
 
Why this category matters for dealers 
 
Breakroom is a strategic category for dealers because it: 

• drives regular, predictable replenishment sales 
• complements existing categories like cleaning, facilities, and office supplies 
• opens conversations about workplace experience and staff wellbeing 
• helps dealers support customers across all working environments 
• strengthens customer relationships through everyday essentials 
• requires no specialist catering expertise 
• offers accessible entry points for upselling and cross-selling 
• positions dealers as partners in workplace comfort, not just suppliers 

Dealers who understand the value of this category can build stronger, more consultative relationships with customers by 
supporting the human side of workplace provision. 
 
 
A cost-effective way to improve workplace experience 
 
One of the reasons organisations value this category is the high impact relative to cost. Breakroom products are low 
investment items that deliver noticeable improvements in how people feel at work. They help organisations create a 
positive atmosphere without major spending or infrastructure changes. 
This makes the category especially attractive for: 

• small and medium-sized businesses 
• hybrid workplaces 
• organisations with distributed teams 
• workplaces looking to improve culture quickly and affordably 

Breakroom products offer a simple, scalable way to enhance workplace experience. 
 
Why it matters in modern workplaces 
 
Workplaces have changed, and expectations have changed with them. People now look for environments - whether 
shared or at home - that support comfort, wellbeing, and connection. Breakroom products play a key role in meeting 
these expectations. 
 
This category matters because it aligns with modern workplace priorities: 

• creating environments people want to be in 
• supporting hybrid working with simple, personal refreshment solutions 
• promoting wellbeing through hydration and regular breaks 

 
 



 

• helping organisations show they care about their teams 
• contributing to a positive, people-focused workplace culture 

These are small items with a big impact on how people feel day to day. 
 
 
Key takeaway 
 
Breakroom matters because it supports the human side of work. It helps organisations create environments where people 
feel comfortable, connected, and cared for - and it gives dealers a reliable, replenishment-driven category that 
strengthens their overall workplace offering. 
 
 


